
Working with 
Orthodox 

Communities
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To explore how Jewish human 
service organizations

can better serve growing
Orthodox Jewish communities

PURPOSE

OF THE

WORKSHOP



Stein Family
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GOALS

OF THE

WORKSHOP

Review religious and 
cultural values of 

Orthodox individuals 
and families

Explore 
organizational and 

leadership structures 
of Orthodox 
communities

Develop productive 
relationships and 
collaborate with 

Orthodox 
organizations
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STRUCTURE OF THE 

WORKSHOP
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SHARING

OUR

CONCERNS



10

3



Demographic Data & Trends



Impact of these values on our approach

to delivering services



Impact of these factors on our approach

to delivering services



Schools Synagogues Yeshivot
Chesed

Organizations
Rabbis
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Types of services that align with Orthodox 

communities’ preferences and needs



Gold Family
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Ways to develop productive relationships and collaborations 
with Orthodox leaders, organizations, and stakeholders



Build positive, collaborative relationships                      
through intentional communication
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How will you 
apply content 

from this 
workshop to your 

agency work?

TAKEAWAYS & 
EVALUATION

Pair up in groups of 2 or 3

Discuss for 3 minutes

Share reflections back to 

the group
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